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Amber Tilton

Park Ranger

The Dalles Project

18 April 2017

NUTS AND BOLTS:

ENGAGING YOUR COMMUNITY IN WATER SAFETY
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HOW DO YOU BUILD A SNOWMAN?
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Purpose: 
– Explain the process, program, people.

– Share two examples of successful water safety 

program and partnership.

– Highlight the snow ball/ripple effect.

Objective:
– Share tools and supplies (nuts and bolts).
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Park Ranger in the Classroom Programs

Format:  Video, Discussion, Activity (15-20 min/ea.), Evaluation

Fatal Vision

DVD: Almost A Perfect Day: Living With The 

Environmental Stressors (National Safe Boating Council)

Discussion: Situational Awareness, Effects of 

Environmental Stressors and Alcohol, Life Jacket Wear

Activity: Fatal Vision Googles

Cold Water Immersion

DVD: Cold Water Boot Camp (National Water Safety Congress)

Discussion: Cold Water Immersion, Reach-Throw-Don’t 

Go, Life Jacket Wear

Activity: Cold Hand Luke!



WATER SAFETY ACTIVITIES
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– Fatal Vision Googles

– Cold Hand Luke

– Life Jacket Fashion Show

– Throw Toss

– Life Jacket Relay Race

– Other?
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WATER SAFETY POSTER CONTEST

Partners:  Safe Kids, and the local farmer’s market, food bank, billboard company, 

media, other? 
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– Name

– Judge posters by age group

– Videos can be found on you tube

– Be mindful of public perception of endorsement

– Provide a self-addressed stamped envelope

– Let the kid pull the cord on your inflatable

The Dalles Water Safety Poster Contest

Total # of entries YTD: 769 

TIPS 
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BILLBOARDS 

11



DISPLAYS
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IS IT WORTH ALL THAT WORK?  
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Park Ranger in the Classroom Programs 

1 hour to email/mail flyers

1 hour/program

Water Safety Poster Contest 

Students become the teacher by ‘design’. 

1 hour to judge posters

1 hour to distribute

1 hour to make a display 

1 hour to post on bulletin boards, etc.

Be intentional in how, when, and where you…

share the posters/share the message.
Ex: National Safe Boating Week, May 20-26. Place in boat/sporting 

goods stores.

1 hour to share with media/public affairs 

Find partners

2 hours for phone calls/networking

$ of postage to send a flyers

Lives saved because you’re awesome; 

PRICELESS.



KEEP YOUR SNOWBALL ROLLING
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LIFE JACKET LOANER BOARD PROGRAM

Partners: Safe Kids Columbia Gorge, Oregon Department of Transportation, 

International Order of the Blue Gavel, local marinas, city and state parks, 

and University of Oregon.
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BUILD A SNOWMAN!
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