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“The views, opinions and findings contained in this report are 
those of the authors(s) and should not be construed as an 
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unless so designated by other official documentation.” 

EFFECTIVE USE OF SOCIAL 
MEDIA: SENDING THE RIGHT 
MESSAGE 
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Corps Lakes Social Media Platforms 

https://www.facebook.com/CorpsLakes 
 
https://www.instagram.com/CorpsLakes 
 
https://www.pinterest.com/CorpsLakes 
 
https://www.youtube.com/CorpsLakes 
 



Social Media 
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•  General information 
•  Public inquiries 
•  News releases 
•  Education 
•  Community engagement 
•  Emergency operations 

Social Media is good for: 



Social Media 
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Benefits of Social Media 

•  Easy and efficient 
•  Cost effective 
•  Reaches millions of people – customers and partners 
•  Mainstream communication tool 
•  Reaches all generations 
•  Improves public awareness 



Social Media 
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What should I post? 
•  Photos/video 
•  Events 
•  Items of interest 
 



Social Media 
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Example: 2011 Flood 
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9 

Caution 

•  Be sure content is appropriate 
•  Don’t post negative comments 
•  Don’t post inappropriate photos or video 
•  Don’t post sensitive or classified information 
•  Be sure the password for the account is secure 



Social Media 
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Caution: Security 

•  Protect national 
security 

•  Gain approval for news 
media requests 

•  Vet filming locations 
•  Geo-tagging of posts – 

DON’T!!! 
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11 

Caution: Monitoring 
•  User comments 
•  Fake accounts 



Social Media 
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Caution: Appropriateness 

•  Politics 
•  Philosophies 
•  Endorsements 
•  Humor 



Social Media 
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Promote Safety 
•  Safety Briefing 

and Activity 
Hazard Analysis 
(AHA) 

•  Personal 
Protective 
Equipment (PPE) 

•  Review for Safety 
Violations 



Social Media 
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Safety Gear Check 
Hard Hat                    √      
Gloves                        

√ 
LifeJacket                   

√ 
Steel Toe Boots         √  
Rain Suit                     

√   
Propane Tank             

√ 
Cigarette                     

√  
 
 
 
 

HMM Let me 
see. YEAH! 

I’ve got all MY 
PPE on.  I'm 
good to go! 

 I’M 
AWESOME! 

Safety Gear Check 
Hard Hat               √      
Gloves                  √ 
Life Jacket            √ 
Steel Toe Boots    √  
Rain Suit               √   
Propane Tank        √ 
Cigarette                √  
 
 
 
 

Safety is your job too! 
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Use #Hashtags 

•  Help organize information 
•  Help locate information 
•  Help reach audiences 
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Think before posting: original 



•  Graphics vs. text 
•  Use .gov or .mil sites  
•  Post throughout the day  
•  Respond 
•  Write captions 
 

Maintain your pages 



Build a strong presence: market 

•  Network 
•  Print 
•  Social media 
•  Share with Corps Lakes 



Contribute to Corps Lakes Social 
Media 

•  Email CorpsLakes@usace.army.mil 
•  Contact Virginia Dickerson 
•  DM CorpsLakes via platform 



Corps Park Ranger Facebook Page 

Social Media 
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Social Media Lessons Learned 

•  Do you have a  
Social Media fail to 
share? 
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Social Media Lessons Learned 

•  Do you have a  
Social Media 
success 
story to share? 
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Thank you 

outofhere  


